Topic:  Human Sexuality 

Title: Sex in Advertising

Grade Level: 9

Time Frame: 46 minutes

Sequence: 1 of 3

PA Standard:

10.1.9 C – Analyze factors that impact nutritional choices of adolescents.

· Body Image

· Advertising

· Dietary guidelines

· Eating disorders

· Peer influence

· Athletic goals

Specific Behavioral Objectives:

Cognitive:  

The student will answer questions based on the advertisement.

Action:  

The student will examine an advertisement in the media related to human sexuality.

The student will present their advertisement and answers to the questions in a group.

The student will create a collage of magazine cut-outs and words describing themselves.

Affective: 

The student will uncover their feelings about how sex is portrayed in the media.  

Content Outline:
I.  Sex in the Media


A.  Media in which we see/hear about sex:



1.  Television



2.  Movies



3.  Internet



4.  Magazine/books


B.  Describe the people used in the advertisements:



1.  Beautiful/Handsome



2.  Successful


C.  These people are used to sell products through sex - Reasons why:



1.  People may feel that if they buy the product they will look more like the person in the advertisement.



2.  People may feel that if they buy the product they will feel more like the person in the advertisement. 



3.  People are drawn to beautiful women/good-looking men; so they purchase the product.



4.  Sex sells in our society.

Methods/Learning Experiences:  

Introductory: 3 minutes
Welcome the class and take attendance.  Inform the class that today’s activity will be focused on Sex in Advertising.  Ask them to take out their magazines that they were told to bring in and give the students that did bring in a magazine credit.  

Developmental: 40 minutes
Ask the class to tell you where they see sex portrayed in the media (wait for responses).  Next, explain the project to the class.  Tell the students that they are to find an advertisement in the magazine that is using “sex” to sell a product.  After they cut out their advertisement they will have to answer the questions on the “Sex in Advertising” worksheet (see attached).  

While they are looking for their advertisement they should also be looking through the magazine for pictures that describe them, including their hobbies and interests.  On a separate sheet of paper they will have to make a collage about themselves.  

Have the students finish the sex in advertising assignment first, before they go onto the collage.  They can cut out pictures while they are looking for their advertisement, but they should finish the sex in advertising assignment in class.  The collage can be finished for homework.  Teacher should be walking around monitoring on task behavior, answering questions, and giving suggestions.  
After the sex in advertising assignment is completed, put the students into groups of 4 people.  Have the students share their advertisements and their answers to the questions with one another.  After they have talked amongst their group, have them designate recorder that will speak to the class.  As a group they will have to come up with similar answers to the questions on the worksheet and share them with the class.  This will show that most advertisements have a lot in common when they are trying to sell a product using “sex.” 
Culminating:  3 minutes
Sum up the information learned through the sex in advertising assignment today.  Include that sex sells; and many people buy products because of the people who advertise them.  Tell the students that if they did not finish the collage of themselves it will be for homework and collected next class.  If there is time remaining, the students can work on their collage.

Student Assessments:

· “Sex in Advertising” worksheet and group presentation

Materials:

· Magazines

· Scissors

· Glue

· Paper

· Markers

Resources:

