8.4 Testing the Difference Between Proportions
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In a study of 200 randomly selected adult female and 250 randomly selected adult male Internet users, 30% of the females and 38% of the males said that they plan to shop online at least once during the next month.  At 
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, test the claim that there is a difference between the proportion of female and the proportion of male Internet users who plan to shop online.
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Critical Values 
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Reject 
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 (the claim).  There is enough evidence to conclude that there is a difference between the proportion of female and male Internet users who plan to shop online.
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